Code Consultation- How to make a submission

1. Whenyou click the link to the consultation portal you will see this page. Please
Login to Portal’ in the top right corner if you already have an account. If not, click
‘Register a new user’. Once you have registered, you will receive a verification
email. Only after you verify your email will you able to see the consultation.
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Using this site you can participate in public consultations. Use the Consultations link above to view ar search for open Authority's Consultation Portal.
and upcoming consultations.
Register for an account to make a submission. The registration process is a one-time process and your account can
be used for all of the the Advertising Standard Authority's enline public consultations. You will be able to record your
submissions across multiple consultations and save the progress of partially completed submissions to complete at a
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2. Onceyou have logged in, please click ‘Make a Submission’ in the top right and
click on the text on the open consultation ‘Advertising Standards Authority Code
Consultation’.
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3. You will see the Code Chapters on the right-hand side. You may click into the

chapter that interests you and click ‘Make a submission’.

08. Food and Non-Alcoholic Beverages

Advertising Standards Authority Code Consultation
OPEN (3 26 Mar, 2026, 11:00 - 9 May, 2026, 22:00

Section 8: Food and Non-Alcoholic Beverages

These rules apply to all marketing communications for food products and should be read in
conjunction with the relevant legislation:

1) Regulation (EU) No. 1169/2011 of the European Parliament and of the Council of 25
October, 2011, on the provision of food information to consumers as amended, including
Commission Implementing Regulation (EU) No. 1337/2013 and its implementing legislation in
Ireland, European Union (Provision of Food Information to Consumers) Regulations, 2014 (S.I.
No. 556/2014).

2) Regulation (EC) No. 1924/2006 on nutrition and health claims made on foods (the EU
Regulation) together with the amending legislation. They apply to all marketing
communications for food products.

The EU Regulation on nutrition and health claims is mandatory and seeks to protect
consumers from misleading or false claims. It came into force in July, 2007, but was subject to
a series of complex transitional periods (see www.fsai.ie). Specific conditions of use
associated with authorised health and nutrition claims are determined at a European level.
The EU Register of nutrition and health claims (the EU Register) lists all authorised nutrition

and health claims as well as non-authorised health claims that have been rejected.

mmtional periods still apply, for instance, those affecting trademarks or brand names
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4. Please give your submission a title i.e. ‘General Comments about Environmental
Advertising’. Select where you heard about the Consultation and click start.

To get started with your submission, there are few set up questions:

= First, give your submission a short title that explains to readers what it is about
« Second, confirm your details

« Third, answer the general question for this consultation

« Finally, press Start to begin commenting

Submission Title *

a name (title) you will be able to identify it from other submis:

short description of the main content of your submission, for example:

for young people’ or 'Recreation, tourism and transport or 'Comments on

You're making a submission as Sinead L

How did you hear about this Consultation?

[ Radio

[ Social Media

[ Digital

[ Print

[ outdoor Advertisement

[ Directly from the Advertising Standards Authority
[ Friend/Family/Colleague

[ other

START >

5. In the Chapter drop-down list please navigate to the Chapter relevant to you. You will
then see a drop down to Questions we would like you to answer about a specific
chapter. Please click one of these questions and leave your comments. You can click
more than one question and answer them in the same comment box, or you can make
separate observations for each question if you wish to answer more than one. You may

click ‘Read content’ at any time and copy and paste the relevant section you wish to
comment on in the comment box.



° Observations [required]

Choose the section of the document on which you want to comment

o Please select the chapter which you wish to comment on and answer any or all questions below from the questions box dropdown. You can
dlick on more than one question and write your comments in the same comment box if you wish. Otherwise you can make a separate
observation for each question. Write your comment and press the "Save to submission” button beneath the comment box. If you wish to make
another comment on another chapter choose the "Add another observation” button that appears after you dlick save to submission. You can
make as many observations on as many chapters as you wish. Once you are finished making your observations you may click "Save and Review"
at the bottom of the screen.

Chapter * @

‘ 04. Misleading Advertising v

Questions

‘ Click here to choose Questions ‘

Please leave any comments below (You may copy and paste sections from the chapter after you click the 'Read Content’ button) * @
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Chapter * @

04. Misleading Advertising v

Questions

1- Are there additions, amendments or deletions you suggest for this chapter? Please let us know why you are making the suggestion(s). €3

2- Are there any emerging trends in this area that you think should be reflected in this chapter? €

Please leave any comments below (You may copy and paste sections from the chapter after you click the 'Read Content' button) * @
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Additions/amendments:
Tesd
Emerging trends:

Test

6. Please then click ‘Save to submission’ underneath the comment box.

>|lease leave any comments below (You may copy and paste sections from the chapter after you click the 'Read Content’ button) * @
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witch to plain text
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7. If you wish to add another submission related to the same chapter or another chapter
you may click ‘add another observation’. If you do not wish to add any further
comments you may click Save and Review at the bottom.
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Unique Reference Number: ASA-DRAFT-130 Author: Sinead L
Status: Draft (®) TAKE PAGE TOUR

Consultation: Date Created: 16.02.2026 - 10:06
Advertising Standards Authority Code Consultation (TEST) No. of documents attached: 0

o Observations [required]
1. Scope and Application

<+ ADD ANOTHER OBSERVATION

e Your details [required]

o General Information [required]

*You will not need to insert any additional information under section 2 ‘Your details’ and
3 ‘General Information’ as this should be automatically populated when you completed
this section at the start of your submission. If you need to make any changes to your
name or your submission title you may do so here.

8. After you click ‘save and review’ you can then submit your submission by clicking
‘submit now’. You will receive an email that we have received your submission.



° Your submission testis saved as a Draft.

A Your submission is not submitted

Choose Submit Now if you are ready to formally submit it.
If you want to edit your submission or add another observation, choose Add observation.
Otherwise, choose Exit and Continue |ater.

Author: Sinead L

= Observations

1. Scope and Application

Chapter: 1

Da you think the scope of our advertising code should be extended to include anything not listed in this section?

sasqw

+ ADD OBSERVATION

EXIT AND CONTINUE LATER =>

Information

Unique Reference Number: ASA-DRAFT-130
Status: Draft

Date Created: 16.02.2026 - 10:06



